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声明 

Ὠ ὤᴇ Үȁ Үᶑ ╨ ‚ ὲ а Ḯ ȁ

̆ ὲ ȁῆ ȁ э⁞ ֗Ȃ 

特别提示 

1ȁ ╨ ‚ᵑ ȇѐ ӝ Ὥ Ὠ Ȉȁȇѐ ӝ Ὥ ⁿ Ȉȁ

ȇЭ Ὠ ╨ ╕ ( )Ȉȁȇ ╨ ὯҮ 1 Ȉȁȇ

╨ ὯҮ 2 Ȉȁȇ ╨ ὯҮ 3 ȈԈ ѐ ֶ

Ὧ ȁ ֒̆Ԉ ‾ӏא ע ֙ Ὠ (Ԉ

Ю ľ Ὠ Ŀ ľ‾ Ŀ)ȇὨ Ȉ⁸ Ȃ 

2ȁ‾ а ȇЭ Ὠ ╨ ╕ ( )Ȉ Ц а

╨ ‚ Ȃ 

3ȁ ╨ ‚ ╨ а ȇЭ Ὠ ╨ ╕ ( )Ȉ

ὧ а ѝ ╨ Ȃ 

╨ ‚ ╨ ѝὨ ‍ Ү(а Ү)ȁ ӝ ȁѐ

ӝ н╘( ) ӝ ̆Ὥ 51ӝȂ 

4ȁ ╨ ‚ѝ ⁸ ╨ ‚̆ὲ ѝ‾ ╨

Ȃ 

5ȁ‾ ҫ ╨ ⁸ ̆ ѝӝ A

̆ ѝ 420Ъ ̆ ‚ Ὠ

15,360Ъ ᴿѝ 2.73%Ȃὲѐ ҫ 380Ъ ̆ ‚ Ὠ

2.47%̕ 40Ъ ̆ ‚ ҫ ⁸ 9.52%̆

‚ Ὠ 0.26%Ȃ 

╨ ‚ Ὠ̆ ὤ ╨ ‚

Ὠ 10% з̆֗ᴉУ ╨ ‚ а

Ὠ 1%Ȃ 

6ȁ Ὠ п ֶ ╨ ‚Ѯ 30 ᾃ Ὠ̆ Үֶ

ҫ ⁸ ҫ ╨ Ȃ 
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⁸ 12э ᾃ ҫȂ 

7ȁὨ ҫ ╨ ⁸ ֓ ѝ 12.06ἷ/ ̆ аᴂұ

╨ ‚ Ὠ ₥ 20эӇ Ὠ ֓ 24.11ἷ/ 50% Ȃ 

8ȁ ╨ ‚ ѝ ⁸ ҫ 48э Ȃ 

ҫ ⁸ ҫ 12э ̆ ֒ ̆ ╨

Ԉ‍Ь Ȃέᴇ Ю ̔ 

  ᴿ 

Уэ  
ҫ 12 э эӇ ҫ

24э ᾃ УэӇ  
40% 

үэ  
ҫ 24 э эӇ ҫ

36э ᾃ УэӇ  
30% 

Ьэ  
ҫ 36 э эӇ ҫ

48э ᾃ УэӇ  
30% 

ҫ ⁸ ҫ 12э ̆ ֒ ̆ ╨

Ԉ‍ч Ȃέᴇ Ю ̔ 

  ᴿ 

Уэ  
‍ ҫ 12 э эӇ

ҫ 24э ᾃ УэӇ  
50% 

үэ  
‍ ҫ 24 э эӇ

ҫ 36э ᾃ УэӇ  
50% 

╨ ѐ Үȁ ӝ ὲ Ὠ ̆ ȇὨ Ȉ

֗ ֙а ὲ Ὠ ֙ 25%Ȃ 

9ȁὨ н  

⁸ Ю ̔ 

 н  

ҫ ⁸

Уэ  

2013 ̆2014 ὡ Э (A)ѝ 57%̆ ὡ

Ю (B)ѝ 38%̕ 2013 ̆2014 ᾿‾

Э (C)ѝ 12%̆᾿‾ Ю (D)ѝ 8%Ȃ 

ҫ ⁸

үэ ⁸

Уэ  

2013 ̆2015 ὡ Э (A)ѝ 90%̆ ὡ

Ю (B)ѝ 60%̕ 2013 ̆2015 ᾿‾

Э (C)ѝ 36%̆᾿‾ Ю (D)ѝ 24% 

ҫ ⁸

Ьэ ⁸

үэ  

2013 2̆016 ὡ Э (A)ѝ 120%̆ ὡ

Ю (B)ѝ 80%̕ 2013 ̆2016 ᾿‾

Э (C)ѝ 60%̆᾿‾ Ю (D)ѝ 40%Ȃ 

̔B=2/3A ̆D=2/3C 

Ḯ ᾃὨ ὡ ὡ ѝ X Ὠ̆
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᾿‾ ᾿‾ ѝ YȂ 

ŵ XůAз YůC̆‡ ╨ ⁸ Ԉὤ  ̕

Ŷ BŮX̖Aз YůD̆ DŮY̖Cз XůB ‡̆ ╨

⁸ ‍ ̆ ⁸ ѝ[

¦(60%̅Z¦40%)]̆ὲѐ Z (ẊB)/(ȦB)б(ẎD)/(ĊD)Ѯ

ᴂḣ̕ 

ŷ X̖B Y̖D̆‡ ╨ ⁸ ѝ 0̆

⁸ ὤ Ὠ Ԉ ҫ֓ Ȃ 

н ѐ ᾿‾ ұЭ Ὠ п ᾿

‾ Ȃ ╨ ‚ ὡὨ Ὧ ̆ ѐ‟ Ȃ

Ὠ н ў̆ ҩὨ н ȁ н Ὠ н

ȁὨ н╘ н ΰэ ̆ Ὠ н╘ ᴁ̆

ӱ⁸ ╨ ‚ ‾ұЭ Ὠ ̆ ҩ ╨ ‚ Ὠ н

Ȃ 

10ȁ ╨ ‚Ὠ ╨ ⁸ ̆ Ὠ

Ὠ ȁ ‾ȁ ֙ ȁ ȁ Ү ̆ ⁸

ṁ Ȃ 

11ȁ ╨ ѝ ╨ Ȃ Ὠ аѝ ╨ ᵑ

╨ ‚ Ὧ ᵏ Ԉ ὲӹ ╘ ╠̆ꜛ ѝὲ

ᵏ ᶑȂ 

12ȁ ╨ ‚ Ю ֒ ѐ̔ ⁿ ֶ

ȁ‾ п ֶ Ȃ 

13ȁѐ ⁿ ֶ ╨ ‚ з Ὠ̆

  п ֶ ̆ ╨ ‚ȂὨ п ֶ ╨ ‚

ᾱ ̆ Ὠ̆ Ү п ֶ

₥ Ȃ 

14ȁ ╨ ‚ аֶ Э Ὠ ‍ а Э ֒

Ȃ 
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释义 

‾ /Э Ὠ /

Ὠ /Ὠ  
‾ӏא  ע ֙ Ὠ ̆ ⁿԆ ̔300289 

╨ ‚ /

╨ ‚/ ‚ 
‾ӏא  ע ֙ Ὠ ⁸ ╨ ‚( ) 

⁸   
╨ ╨ ‚ ֒̆ӱЭ Ὠ

У Ὠ  

╨   ‚ ⁸ ӝ  

ҫ   
Ὠ ╨ ҫ ⁸ ̆ ҫ ѝӇ

 

  
ӱ ⁸ ҫѮ ⁸

Ѯ  

ҫ֓   Ὠ ҫ ╨ У ⁸ ֓  

  
╨ ‚ ⁸

 

  
‚ ֒ ̆ ╨ ⁸

Ѯ  

֒  
⁸ ╨ ‚ ╨ ⁸

֒ 

ȇὨ Ȉ  ȇѐ ӝ Ὥ Ὠ Ȉ 

ȇ ⁿ Ȉ  ȇѐ ӝ Ὥ ⁿ Ȉ 

ȇ ╨╕ Ȉ  ȇЭ Ὠ ╨ ╕ ( )Ȉ 

ȇ Ȉ  
ȇ ╨ ὯҮ 1 Ȉȁȇ ╨ ὯҮ

2 Ȉȁȇ ╨ ὯҮ 3 Ȉ 

ȇὨ Ȉ  ȇאӏ‾ ע ֙ Ὠ Ȉ 

ȇ ╕ Ȉ  
ȇאӏ‾ ע ֙ Ὠ ⁸ ╨ ‚

╕ ( )Ȉ 

ѐ ֶ  ѐ ⁿ ֶ 

ⁿӇ   ⁿӇ  

Ὠ   ѐ ⁿ ֗Ὠ ‍Ὠ  

ἷ  ӝ ἷ 
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第一章  实施激励计划的目的 

ѝҩ У Ὠ ̆ ȁṌὤὨ ╨ ⁸ ⁸̆

Ὠ н╘ Ὠ ȁṌ ֗ ȁᴳ ̆‾

ᵑ ȇὨ Ȉȁȇ ⁿ Ȉȁȇ ╨╕ Ȉȁȇ Ȉ ὲӹ Ὧ ȁ

֒̆Ԉ ‾ ȇὨ Ȉ⁸ ╨ ‚Ȃ 

 

第二章  激励对象的确定依据、范围 

一、激励对象的确定依据 

(一)激励对象确定的法律依据 

‚ ╨ ȇὨ Ȉȁȇ ⁿ Ȉȁȇ ╨╕ Ȉȁȇ Ȉ ὲӹ

Ὧ ȁ ֒Ԉ ‾ ȇὨ Ȉ Ὧ ̆ Ὠ

ᾳ Ȃ 

(二)激励对象确定的职务依据 

‚ ҫ ⁸ ╨ ꜛ ₥ ֗Ὠ Ү(а Ү)ȁ

ӝ ȁѐ ӝ ȁ н╘( ) ӝ Ȃ ╨ ‚

╨ ӝ ̆ Ὠ Үֶ б ֶ ̆ Ὠ Үֶ

Ȃ 

二、激励对象的范围 

‚ ҫ ⁸ ╨ ꜛ Ὠ Ү(а

Ү)ȁ ӝ ȁѐ ӝ ȁ н╘( ) ӝ Ὥ 51ӝ̆

2014 3 31 Ὠ (341ӝ) 14.96%Ȃ 

⁸ ‚ ҫ 12э ᾃ ҫȂ ‍ ҫ
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╨ ‍ ᴿ Үֶ ̆ Үֶ ̆ жн  

έ ҉ Ὠ̆ ῆ ╨ Ὧᶕ Ȃ

╨ ╨ ‚ п ֶ ῆ ת ‚ ὡ

╨ ‚ ╨ ̆ꜛ Ὠ Ὠ Ὠ ӝ

ȁѐ ӝ ȁ н╘( ) ӝ Ὠ Үֶ ѝ Ԉ

╨ ὲӹ ӝ Ȃ 

(一)激励对象应符合以下条件 

1ȁ ╨ӝ ╨ ‚ ᾃ Ὠ Ὠ Ὠ ὤ ᴐȁ

̆ ╪╟ ̕ 

2ȁ ╨ а ╗ὲӹ֗ᴉЭ Ὠ ╨ ‚̆ бὲӹ

֗ᴉЭ Ὠ ╨ ‚ ̆а б ╨ ‚̕ 

3ȁ ╨ ѐаꜛ Ὠ ֗ Үȁ Үȁ Ὠ 5%ԈЭ ֙

п ⁸ӝ̆҂аꜛ Ὠ 5%ԈЭ ֙ п ⁸ӝ ṝ

ӕ Ȃ 

 (二)激励对象的核实 

Ὠ Үֶ ╨ ҫԈ ᾳ п ֶЭҫԈ Ȃ 

 

第三章  股权激励计划具体内容 

╨ ‚ѝ ⁸ ╨ ‚Ȃ 

一、限制性股票的来源和数量 

(一)限制性股票的来源 

‚ ⁸ ѝ‾ ╨ Ὠ ӝ

Ȃ 
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(二)限制性股票的数量 

Ὠ ╨ ҫ 420Ъ ⁸ ̆ ╨ ‚ ‾

15,360Ъ 2.73%Ȃὲѐ ҫ 380Ъ ̆ ‚ Ὠ

2.47%̕ 40 Ъ ̆ ‚ ҫ ⁸ 9.52%̆

‚ Ὠ 0.26%Ȃ 

二、限制性股票的授予价格及其确定方法 

(一)授予价格 

‚ ҫ ⁸ ҫ֓ ѝ 12.06ἷ̆ ҫ ֒

̆ ╨ Ԉ 12.06ἷ ֓ ғὨ ╨ Ὠ ⁸

Ȃ 

(二)授予价格的确定方法 

ҫ ⁸ ҫ֓ ╨ ‚ Ὠ ₥ 20эӇ

Ὠ ֓ 24.11ἷ/ 50% Ȃ 

֙ Э Ȃ 

三、限制性股票的分配情况 

╨ ‚ ҫ ⁸ ╨ ‍ ᾳ Ю ̔ 

 ╘ 
⁸

(Ъ ) 

ҫ ⁸

ᴿ(%) 

Ὠ

ᴿ(%)  

ὰ 
ↄ Ү ȁ

ȁ ╘ ӝ 
150 35.71% 0.98% 

п Үȁↄ  45 10.72% 0.29% 

 ↄ  45 10.72% 0.29% 

   
Үȁӝ╒

 
40 9.52% 0.26% 

 Үֶ ҉ 30 7.14% 0.19% 

ѐ ӝ н╘(

) ӝ (Ὥ 46ӝ) 
70 16.67% 0.46% 

⁸  40 9.52% 0.26% 
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 420 100% 2.73% 

‚ ⁸ ╨ бчэ чэԈЭЭ Ὠ ╨ ‚Ȃ 

Э ֗ᴉУ ╨ ‚ Ὠ Ὠ

1%Ȃ 

⁸ ҫ ҫ₥ Үֶ̆ ҫ ⁸

ȁ ╨ ȁ ҫ֓ ὯҮ ̆ Ὠ Үֶ ̆

ῆ Ὧᶕ Ȃ ⁸ ҫ 12э

ᾃ ҫȂ 

四、限制性股票的有效期、授予日、锁定期、解锁期、禁售期 

(一)有效期 

╨ ‚ ѝ ⁸ ҫ 48э Ȃ 

(二)授予日 

╨ ‚ ѐ ֶ зѐ ֶ   ȁ Ὠ п

ֶ Ѯ 30 ᾃ̆Ὠ Ὧ Үֶ ҫ ̆

╨ ҫ ⁸ ̆ ȁὨ Ὧ Ȃ ҫ ѝӇ ̆

за ѝЮ‟ּש ̔ 

(1) Ὠ ₥ 30 ᾃ̆ Ὠ ̆

Ὠ ₥ 30 Ὠ ᾃ̕ 

(2)Ὠ н ȁн Ὠ ₥ 10 ᾃ̕ 

(3) Ӈ Ү ᾱ ѐ Ү Ὠ 2эӇ ᾃ̕ 

(4)ὲӹ ֓ Ү֒ Ѯ Ὠ 2эӇ ᾃȂ 

(三)锁定期 

⁸ ҫ У Ȃ ҫ ╨ ὤ ⁸

а ̆‍⁞ѝ 12э ȁ24э 36э ̆ ҫѮ Ȃ 
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╨ ⁸ ᾃаӎ ұ ᶑȁ

Ṧ ḡ╘ Ȃ ╨ ⁸ ̆ Ὠ

ᵳӎ ὲ ‾̆ꜛ аת ұ ‍ ȁ ȁ Ȃ

╨ ⁸ ұ Ὠ ȁ ‾ȁ

֙ ӑ ү   Ԉὲӹ ̆ ֙

б ⁸ ̕ ‚а ̆‡ Ὠ Ȃ 

(四)解锁期 

̆ ⁮ ⁸ ╨ ‚ ֒̆ ҫ

╨ ‍Ь Ὠ̆ ѝ ֒ ╨ ╕ Ү ̆

֒ ╨ ⁸ Ὠ Ȃ 

ҫ ⁸ έᴇ Ю̔ 

  ᴿ 

Уэ  
ҫ 12 э эӇ ҫ

24э ᾃ УэӇ  
40% 

үэ  
ҫ 24 э эӇ ҫ

36э ᾃ УэӇ  
30% 

Ьэ  
ҫ 36 э эӇ ҫ

48э ᾃ УэӇ  
30% 

ҫ ⁸ ̆ ⁮ ⁸ ╨ ‚

֒̆ ╨ ‍ч Ὠ̆ ѝ ֒ ╨ ╕ Ү ̆

֒ ╨ ⁸ Ὠ Ȃ 

⁸ έᴇ Ю̔  

  ᴿ 

Уэ  
‍ ҫ 12 э эӇ

ҫ 24э ᾃ УэӇ  
50% 

үэ  
‍ ҫ 24 э эӇ

ҫ 36э ᾃ УэӇ  
50% 

(五)禁售期 

╨ ╨ ‚ ֙ ȇὨ Ȉȁȇ ⁿ Ȉ
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Ὧ ȁ ȁ ֒ ȇὨ Ȉ ̆έᴇ Ю̔ 

(1) ╨ ѝὨ Үȁ ӝ ̆ὲ ֗ ֙

а ὲ Ὠ ֙ 25%̕ ᾃ ӑ ὲ

Ὠ ֙Ȃ 

(2) ╨ ѝὨ Үȁ ӝ ̆ ὲ Ὠ ғὡ

6э ᾃ  ̆   6э ᾃ ғὡ̆ Ὠ ̆

Ὠ Үֶ ὲ Ȃ 

(3) ╨ ‚ ᾃ̆ ȇὨ Ȉȁȇ ⁿ Ȉȁȇ ⁿӇ

…н Э ‡Ȉ Ὧ ȁ ȁ ֒ ȇὨ Ȉѐ Ὠ

Үȁ ӝ ֙ Ὧ ҩ ע ‡̆ ‍ ╨

ὲ Ὠ ᶢ ȇὨ Ȉȁȇ ⁿ Ȉȁȇ

ⁿӇ …н Э ‡Ȉ Ὧ ȁ ȁ ֒ ȇὨ

Ȉ Ȃ 

五、限制性股票的授予条件、解锁条件、解锁安排 

(一)授予条件 

1ȁ‾ Ю֗У ̔ 

(1)Ὠ Уэֶ ╘ֶ ᾊֶ  έ

̕ 

(2)Ὠ У ᾃ ѝ ѐ ֶҫԈ ̕ 

(3)ѐ ֶ а ╨ ‚ ὲӹ Ȃ 

2ȁ ╨ Ю֗У ̔ 

(1) Ь ᾃ ⁿӇ Ὠ ѝа ӝ ̕ 

(2) Ь ᾃ ѝ ѐ ֶҫԈ ̕ 

(3)έ ȇὨ Ȉ а ֗Ὠ Үȁ ӝ ̕ 

(4)Ὠ Үֶ ὲӹш Ὠ Ὧ Ȃ 

3ȁ ȇאӏ‾ ע ֙ Ὠ ⁸ ╨ ‚

╕ Ȉ̆ ╨ ЭУ Ȃ 
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(二)解锁条件 

ᾃ̆ ╨ ‚ ⁸ ̆ Э

ҫ ֒̆Ԉ Ю ֒̔ 

1ȁὨ н ֒ 

(1)  

Ὠ ⁸ ᾃ̆ ұЭ Ὠ Ὠ п ᾿‾

ұЭ Ὠ п ᾿‾ а ᴂұ ҫ ₥ Ьэ

ֶ за ѝ Ȃ 

(2)Ὠ н  

⁸ Ю ̔ 

 н  

ҫ ⁸

Уэ  

2013 ̆2014 ὡ Э (A)ѝ 57%̆ ὡ

Ю (B)ѝ 38%̕ 2013 ̆2014 ᾿‾

Э (C)ѝ 12%̆᾿‾ Ю (D)ѝ 8%Ȃ 

ҫ ⁸

үэ ⁸

Уэ  

2013 ̆2015 ὡ Э (A)ѝ 90%̆ ὡ

Ю (B)ѝ 60%̕ 2013 ̆2015 ᾿‾

Э (C)ѝ 36%̆᾿‾ Ю (D)ѝ 24%Ȃ 

ҫ ⁸

Ьэ ⁸

үэ  

2013 2̆016 ὡ Э (A)ѝ 120%̆ ὡ

Ю (B)ѝ 80%̕ 2013 ̆2016 ᾿‾

Э (C)ѝ 60%̆᾿‾ Ю (D)ѝ 40%Ȃ 

̔B=2/3A ̆D=2/3C 

Ḯ ᾃὨ ὡ ὡ ѝ X Ὠ̆

᾿‾ ᾿‾ ѝ YȂ 

ŵ XůAз YůC̆‡ ╨ ⁸ Ԉὤ  ̕

Ŷ BŮX̖Aз YůD̆ DŮY̖Cз XůB̆‡ ╨

⁸ ‍ ̆ ⁸ ѝ[

¦(60%̅Z¦40%)]̆ὲѐ Z (ẊB)/(ȦB)б(ẎD)/(ĊD)Ѯ

ᴂḣ̕ 
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ŷ X̖B Y̖D̆‡ ╨ ⁸ ѝ 0̆

⁸ ὤ Ὠ Ԉ ҫ֓ Ȃ 

н ѐ ᾿‾ ұЭ Ὠ п ᾿

‾ Ȃ ╨ ‚ ὡὨ Ὧ ̆ ѐ‟ Ȃ

Ὠ н ў̆ ҩὨ н ȁ н Ὠ н

ȁὨ н╘ н ΰэ ̆ Ὠ н╘ ᴁ̆

ӱ⁸ ╨ ‚ ‾ұЭ Ὠ ̆ ҩ ╨ ‚ Ὠ н

Ȃ 

2ȁэӝ ֒ 

Ὠ ȇ ╕ Ȉ̆ ₥ эӝ Ὥ ִ ȁ ȁ ȁ

а Ȃ ѝִ ȁ ╨ ̆ ѝ

а ╨ Ȃ ╨ ὲ̆ ⁸

Ὠ У Ȃ 

(三)未达到解锁条件的安排 

Ὠ Э ֒ 1 ѮУ ̆Ὠ ‚̆

а ╨ ҫ ⁸ ̆ ╨ ת

⁸ Ὠ Ȃ 

У ╨ Э ֒ 2 ѮУ Ὠ̆ а ҫ

ὲ ⁸ ̆ὲ ת ⁸ а ̆ Ὠ Ȃ 

Ὠ Э ֒ 3 (1) ̆ ╨ ת

⁸ аҫ ̆ Ὠ Ὠ̕ Э ֒

3 (2) ̆ ╨ ⁸ аҫ ̆ Ὠ

Ȃ 

У ╨ Э ֒ 4 ̆ Ὠ н

̆ ╨ ⁸ аҫ ̆ Ὠ Ȃ 
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(四)解锁安排 

ҫ ⁸ ҫ 12э ̆ ֒ ̆ ╨

Ԉ‍Ь Ȃέᴇ Ю ̔ 

  ᴿ 

Уэ  
ҫ 12 э эӇ ҫ

24э ᾃ УэӇ  
40% 

үэ  
ҫ 24 э эӇ ҫ

36э ᾃ УэӇ  
30% 

Ьэ  
ҫ 36 э эӇ ҫ

48э ᾃ УэӇ  
30% 

ҫ ⁸ ‍ ҫ 12э ̆ ֒ ̆

╨ Ԉ‍ч Ȃέᴇ Ю ̔ 

  ᴿ 

Уэ  
‍ ҫ 12 э эӇ

ҫ 24э ᾃ УэӇ  
50% 

үэ  
‍ ҫ 24 э эӇ

ҫ 36э ᾃ УэӇ  
50% 

 

六、限制性股票激励计划的调整方法和程序 

(一)限制性股票数量的调整方法 

╨ ‚Ὠ ╨ ⁸ ֙ ₥ Ὠ̆

Ὠ ȁ ‾ȁ ȁ ȁ Ү ̆ ⁸

Ȃ Ю̔ 

(1) Ὠ ȁ ‾ȁ  

)1(0 nQQ   

ὲѐ̔
0Q ѝ ₥ ⁸ ̕nѝ Ὠ ȁ

‾ȁ ( ȁ ╗

)̕Qѝ ⁸ Ȃ 

(2)  

nQQ  0
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ὲѐ̔
0Q ѝ ₥ ⁸ ̆nѝ ᴿ( 1 Ὠ ѝ n

)̆Qѝ ⁸ Ȃ 

(3)  

nPP

nP
QQ






21

1
0

)1(
 

ὲѐ̔
0Q ѝ ₥ ⁸ ̆ 1Pѝ ֓̆ 2Pѝ

֓ ̆ nѝ ᴿ( б ₥Ὠ ᴿ)̆Qѝ

⁸ Ȃ 

(4)  

Ὠ ᾳЮ̆ ⁸ аṁ Ȃ 

(二)限制性股票授予价格的调整方法 

╨ ‚Ὠ ╨ ⁸ ֙ ₥Ὠ

Ὠ ȁ ‾ȁ ȁ ȁ ȁ Ү ̆

⁸ ҫ֓ Ȃ Ю̔ 

(1) Ὠ ȁ ‾ȁ  

)1/(0 nPP   

ὲѐ̔
0Pѝ ₥ ҫ֓ ̕nѝ Ὠ ȁ

‾ȁ ̕ Pѝ ҫ֓ Ȃ 

(2)  

nPP /0  

ὲѐ̔
0Pѝ ₥ ҫ֓ ̆ nѝ ᴿ̆ Pѝ ҫ֓ Ȃ 

(3)  

VPP  0
 

ὲѐ̔
0Pѝ ₥ ҫ֓ ̕Vѝ ̕Pѝ ҫ֓ Ȃ

ת) Э   P ұ Ὠ ḣ 1ἷ ̆‡ P =1ἷ/ Ȃ) 

(4)  

)1(1

21
0

nP

nPP
PP




  
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ὲѐ̔
0Pѝ ₥ ҫ֓ ̕ 1Pѝ ֓̕ 2Pѝ ֓ ̕

nѝ ᴿ( б ₥Ὠ ᴿ)̕ Pѝ ҫ

֓ Ȃ 

(5)  

Ὠ ᾳЮ̆ ⁸ ҫ֓ аṁ Ȃ 

(三)限制性股票激励计划的调整程序 

1ȁὨ п ֶ Ὠ Үֶᵑ Э ‟ ⁸

ҫ֓ Ȃ Үֶ Э ҫ֓ ⁸ ̆

Ὧ Ὠ ╨ ̆ ᶕ ȂὨ

Э ȇ ╨╕ Ȉ ȇ ȈȁȇὨ Ȉ ╨ ‚

Үֶ έжн Ȃ 

2ȁ ὲӹ ⁸ ȁ ҫ֓ ὲӹ ̆Ὠ

Э ȇ ╨╕ Ȉ ȇ ȈȁȇὨ Ȉ ╨

‚ Үֶ έжн ̆ Ὠ п ֶ ῆȂ ֶ

̆ ὲ Ȃ 

七、限制性股票的回购注销 

  ᾰͅ‡Ὠ ̆

֓ ѝ ҫ֓ ת̆ ‚ ֓ Ȃ 

(一)限制性股票回购数量的调整方法 

ҫ ̆‾ Ὠ ֙ȁ ‾ȁ

ȁ Ү Ὠ̆ ╨

⁸ ұ ‍ ⁸ ὲӹ‾ Ȃ

Ю̔ 

(1) Ὠ ȁ ‾ȁ  

)1(0 nQQ   



‾ ⁸ ╨ ‚( )  

 17 

ὲѐ̔
0Q ѝ ₥ ⁸ ̕nѝ Ὠ ȁ

‾ȁ ( ȁ ╗

)̕Qѝ ⁸ Ȃ 

(2)  

nQQ  0
 

ὲѐ̔
0Q ѝ ₥ ⁸ ̆nѝ ᴿ( 1 Ὠ ѝ n

)̆Qѝ ⁸ Ȃ 

(3)  

)n+(×Q=Q 1
0

 

ὲѐ̔
0Q ѝ ₥ ⁸ ̆ nѝ ᴿ( ╨ ⁸

бὲ ⁸ )̆Qѝ ⁸ Ȃ 

(4)  

Ὠ ᾳЮ̆ ⁸ аṁ Ȃ 

(二)限制性股票回购价格的调整方法 

ҫ ̆‾ ‾ȁ ȁὨ

Ὠ Ὠ ֓ ȁ ᾳ Ὠ̆

⁸ ֓ ṁ Ȃ Ю̔ 

(1) Ὠ ȁ ‾ȁ  

)1/(0 nPP   

ὲѐ̔
0Pѝ ₥ ҫ֓ ̕nѝ Ὠ ȁ

‾ȁ ̕ Pѝ ֓ Ȃ 

(2)  

nPP /0  

ὲѐ̔
0Pѝ ₥ ҫ֓ ̆ nѝ ᴿ̆ Pѝ ֓ Ȃ 

(3)  

VPP  0
 

ὲѐ̔
0Pѝ ₥ ҫ֓ ̕Vѝ ̕Pѝ ֓ Ȃ 
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(4)  

ҫ Ὠ ̆ ‚ ⁸ ‡̆

⁸ ֙ Ὠ У Ȃ ╨

⁸ ֓ ̆ ҫ֓ ֓ ̕ ⁸

֙ ֓ ̆ ֓ Ȃ 

(5)  

Ὠ ᾳЮ̆ ⁸ ֓ аṁ Ȃ 

(三)限制性股票回购价格的调整程序 

(1)Ὠ п ֶ Ὠ ҮֶᵑЭ ‟ ⁸

֓ Ȃ Үֶ Э ֓ ̆ Ὠ Ȃ 

(2) ὲӹ ⁸ ֓ ̆ Үֶṁ ᾱ

п ֶ ῆȂ ֶ ̆ ὲ Ȃ 

(四)购股资金的利息补偿 

Ὠ ‚ ̆ ╨ ӻ ֙

‾ Ȃ 

八、激励计划与重大事件时间间隔 

Ὠ   ‚₥ 30 ̆а ȇЭ Ὠ ᶕ ╕ Ȉ Ь︠

Ү֒Ȃ 

 

第四章  会计处理与业绩影响 

一、会计处理方法 

ȇ֝нֶ ῆ‡ 11 — ֙ ӻȈ ȇ֝нֶ ῆ‡ 22 —

έ Ȉ Ὠ̆ Ю‟ֶ Ὠ ╨ ‚
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̔ 

1ȁ ҫ ֶ ̔ Ὠ Ȃ 

2ȁ ֶ ̔ ֶ ῆ‡ ̆Ὠ ᾃ э ӊ ḡ

̆ ᵏ ╘ ὡ ̆ Ȃ 

3ȁ ֶ ̔ ̆ ⁮ ֒̆ Ԉ ̕ ὤ

‍ ᴐ ̆ҫԈ ῏ Ȃ 

二、对公司经营业绩的影响 

ȇ֝нֶ ῆ‡ 11 ĺĺ ֙ ӻȈ ȇ֝нֶ ῆ‡ 22 ĺ

ĺ έ Ȉ Ὧ ̆Ὠ Ԉ Black-Scholes (B-S )ᴐ

ѝ ֓ ̆ ⁸ ᴐѝ ⁸ Ὠἵ֓ḣȂ 

Ὠ ҫ ╨ 420 Ъ ⁸ ̆ὲѐ ҫ 380 Ъ ̆

40 Ъ Ȃ Ὧהḣ έ ҫ ⁸ Ὠἵ֓ḣ̆ ҫ

Ὠ ╨ ҫ έὨἵ֓ḣ ѝ 3,959Ъἷ̆ Ὠἵ֓

ḣ ᴐѝὨ ╨ ‚ ╨ ‚ ѐ

ᴿ ‍ Ȃ ֶ ῆ‡ έ̆ᴇ Ԉ ҫ

֙Ὠἵ֓ḣѝῆȂ 

έᴇ Ю̔ 

֓(S)̆ѝ ҫ Ὠ ֓̆Ḯ ұ ╨ ‚( )Ὠ ₥

УӇ Ὠ ֓ 110%̆ 26.53ἷ/ ̕ 

╟ ( 2 ) ѝ̆‾ Э Ѯ ╨ ‚Ὠ Ὠ

╟ ̕ 

‾ (r) ѝ̆ӝ Ὠ 1ȁ2ȁ3 ‾ ‍̆⁞ѝ 3.00%ȁ

3.75%ȁ4.25%̕ 

(t)̆ѝ ⁸ ̕ 

(i)̆ѝὨ 2013 0.50%Ȃ 

ҫ ұ ⁸ Ὠἵ֓ḣ ה ѐ̆ ҫ
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έὅ ⁸ ̆ ⁸ ╨ Ȃ έ

⁸ ᴳ ╨ ᶑ Ԉ ֓   ⁸ Ԉ

‡̆ ұ э ╨ ҫ ‍⁞ғὡȁ   ᴐ Ь

̆ ғὡ ȁ   ȂЭ Ь б ╨

‚ Ь ȁ бὲ ⁸ ȁ ֓

ѝ ‾ ֓ Ȃ ҫ Ὠ ֓б ⁸

ҫ֓Ѯ ̆ ғὡ ȁ   ̆ ⁮ ⁸

Ὠἵ֓ḣȂ 

Э ̆ B-S ה Э Ь ҫ ֓

ғὡȁ  Ь ֓ Ю( ᴁ̔ἷ) 

   У  ү  Ь  

ҫ Ὠ ֓б ⁸ ҫ֓Ѯ  14.47 14.47 14.47 

ғὡ ֓  2.43 5.64 8.53 

  ֓  1.38 1.07 0.98 

ғὡ ȁ   ֓ Ѯ  1.05 4.57 7.54 

⁸ Ὠἵ֓ḣ 13.42 9.90 6.93 

Ḯ 2014 7 1 ѝὨ ҫ ⁸ ҫ ̆  

╨ ӊ ḡ ὡ ה Ю̔ 

ᴁ̔Ъἷ 

   2014  2015  2016  2017   

ҫ ⁸ ╨  1,434 1,848 546 132 3,959 

ԈЭѝ Ὠ ₥ᶕ ѝḮ ֒ ‫ έ̆ᴇ Ԉ

ҫ ⁸ Ὠἵ֓ḣѝῆȂ 

Э ⁸ Ȃ 

 

第五章  激励计划变更、终止和其他事项 

一、公司控制权变更、合并、分立 

֗ᴉ Ὠ ⁸ ȁ ȁ‍ ᾳ ̆ ╨ ‚
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аᴐ ̆Ӱ ‚ ̆ ╨ а ₥ Ȃ 

二、激励对象发生个人情况变化 

(一)职务变更 

╨ ╘ ӰѝὨת̆ Үȁ ӝ ȁѐ ӝ

н╘( ) ӝ ̆ Ὠ ⁮ Ὠ ȁ Ὠ ‍Ὠ

֗ ̆‡ ⁸ аᴐ Ȃ 

ת ╨ а ֗ ᴐ ᴁȁ а ╘ ᴂ ὲ̆

֒ а ̆ ֗ ᴁ ұ ӎ ╨ ᴁ

‟̆ ᴁ ῆӎ ̆б ᴁ ‍ ̕ ֗

ᴁа ұӎ ╨ ᴁ ‟ ‡̆ ὲ ⁸ Ȃת

╨ а ֗ ᴐ ᴁȁ а ╘ ὲ̆

֒ а аᾋӎת̆ Ԉ ╨Ȃ ╨ ѝ

Ү ὲӹа Ὠ έ ӝ ‡̆ ὲ ⁸

Ȃ 

╨ ȁ н ȁ Ὠ ȁ ѝ

Ὠ ‾ ╘ ‡̆ ╨ ⁸

̆з Үֶ ш ὲ ὤ ‍ Ȃ 

(二)解雇或辞职 

╨ ѝэӝ а ȁа ֗ ᴐ Ὠ ̆ ў╟  

̆ ╪╟ ⁮ ̆ аᾋ ╪╟ ̆ὲ ֒ ⁸

а аᾋӎת̆ Ԉ ╨Ȃ 

╨ ȁ н ȁ Ὠ ȁ ѝ

Ὠ ‾ ̆‡ ╨ ⁸ ̆

з Үֶ ш ὲ ὤ ‍ Ȃ 
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(三)丧失劳动能力 

╨ ╘ ׀ ъ ╪╟ ╒ ὲ̆ ֒ ⁸

а ὲ̕ ╘ н ̆ Ὠ н

⁮н ῆ ‡̆ ╨ ὲ ѝЭ Ὠ ᵏ ╘ ᴿ

ӎ ⁸ аᾋӎת̆ ⅓ᴍ ‍ ⁸

╨Ȃ 

╘ ӎ ⁸  =  

365

╘1 1
× ҫ ╨ ⁸ × ᴿ 

╨ ұὲӹ ъ ╪╟ ╒ ὲ̆ ֒ ⁸

а аᾋӎת̆ ╘ Ԉ ╨Ȃ 

(四)退休 

╨ ⁮ Ὠ ֭ ὲ̆ ֒

⁸ а аᾋӎת̆ Ԉ ╨Ȃ 

(五)死亡 

╨ ╘ ӄ ὲ̆ ֒ ⁸ а

ὲ̕ ╘ н ̆ Ὠ н ⁮н

ῆ ‡̆ ╨ ὲ ѝЭ Ὠ ᵏ ╘ ᴿӎ

⁸ ̆ ὲ ӝ ֒ ᾳЮ аᾋӎת̆

⅓ᴍ ‍ ⁸ ╨Ȃ 

╘ ӎ ⁸  = 

365

╘1 1
× ҫ ╨ ⁸ × ᴿ 

╨ ұὲӹ ӄ ὲ̆ ֒ ⁸ а



‾ ⁸ ╨ ‚( )  

 23 

̆ ὲ ӝ ֒ ᾳЮ аᾋӎת̆ ╘

Ԉ ╨Ȃ 

ұ Э ⁸ ̆ эӝн

⁸ ̆ Ὠ ̆аᴐὲӹ Ȃ 

三、激励计划的终止 

(У) ‚ ᾃὨ   Ю‟ ᾳ ̆Ὠ ‚̆а

╨ ҫ ⁸ ̆ ╨ ‚ ת

⁸ а ̔ 

1ȁ Уэֶ ╘ֶ ᾊֶ  έ

̕ 

2ȁ У ѝ ѐ ֶҫԈ ̕ 

3ȁѐ ֶ ὲӹ Ȃ 

(ү) ‚ ѐ̆ ╨   Ю ѮУ ̆ὲ ת

⁸ а ̔ 

1ȁ ⁿӇ Ὠ ѝа ӝ ̆ ⁿӇ Ὠ

Ѯ ̕ 

2ȁ ѝ ѐ ֶҫԈ ̆ ѐ ֶᴐ 

ᾱ Ѯ ̕ 

3ȁέ ȇὨ Ȉ а ֗Ὠ Үȁ Үȁ ӝ ̆

ὲέ Ѯ Ȃ 

四、法律法规变化及董事会认为必要时的激励计划的变更及终止 

(У) ╨ ‚ ᾃ̆ ╨ Ὧ ᶢ ̆‡Ὠ

п ֶ ╨ ‚ Ȃ 

(ү) Үֶ ѝ ̆ п ֶᾱ ‚Ȃ п ֶ

ᾱ Ѯ Ὠ̆ ╨ ⁸ ̆
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Ӱ ҫ ‍ ⁸ Ȃ 

 

第六章  附则 

1ȁ ‚ ѐ ֶ ȁὨ п ֶ ῆѮ ̕ 

2ȁ ‚ ұὨ ҮֶȂ 
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( ѝ̆ȇאӏ‾ ע ֙ Ὠ ⁸ ╨ ‚( ) Ȉ

Ѯ ) 

 

 

 

 

 

 

 

 

 

 

‾ӏא ע ֙ Ὠ  

Үֶ 

2014 4 25  
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